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https://docs.google.com/file/d/1UO1hbkXWQwdmNs6zzUnjNEmoXoeqs0j3/preview

MORE PLACES, MORE COVERAGE

| Buy Coverage Only

B watch and Buy Coverage
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RECOGNIZED IN MORE
WAYS THAN ONE

INNOVATION

Forbes ranked Nielsen No. 30 on
World's Most Innovative Companies.

GREAT PLACE TO WORK

Fortune ranked Nielsen No. 10 on 30
Best Companies for Consulting and
Professional Services.

DIVERSITY & INCLUSION

Diversity Inc. ranked Nielsen No. 32 on
the top 50 companies for Corporate
Diversity and Inclusion.
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WHO ARE NIELSEN DATA SCIENTISTS?

STATISTICS
& ANALYTICS

Machine Learning
Statistical Modeling
Behavioral Methods

TECH
SAVVY
PROGRAMMIN

Computer Science
Scripting Language;
Python; R
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Curiosity

Passion for data
Collaborative
Business Acumen

COMMUNICATION
VISUALIZATION

Translate data into
action

Story telling
Visualization
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UNIVERSE SAMPLE DATA DATA ANALYSIS &
COLLECTION PROCESSING INTERPRETATION

DEFINE STORE TYPES, SELECT USE THE BEST EXTRAPOLATE FROM
THEIR NUMBER AND REPRESENTATIVE SYSTEM OF DATA SAMPLE TO UNIVERSE
TURNOVER SAMPLE OF STORES COLLECTION
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THE BEST DATA FROM THE MOST TRUSTED
SOURCES

Nielsen Tag Nielsen Server 3 Party Nielsen Panel / Nielsen Mediaview
Data Providers Mobile Survey / Reporting API

24 £
DoubleVerify

€3 Integral
Ad Science
Viewability by Demographic Age &
powered by your preferred Gender
viewability provider*
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*|f you do not have your own preferred viewability provider, Nielsen offers viewability measurement through Integral Ad Science




! JUMP-START YOUR CAREER WITH NIELSEN!

NIELSEN CAREERS: https://careers.nielsen.com/en-us/

CANDIDATURES:recrutamento@nielsen.com



https://careers.nielsen.com/en-us/
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THE SCIENCE BEHIND WHAT’S NEXT ™
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